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Ecommerce Overview
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E-SHOPPERS BY REGION, 2020
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HAektpoviko Epmopro kat online katavaAwtec otnv Eupwnn

E-SHOPPERS United Kingdom [ 92%
PER COUNTRY,  Netherlands [y 919%
2020 Denmark [EE T 90%
Switzerland [ 90%
Germany [ 87%
Norway [ 87%
Sweden [ 86%
Iceland [— 83%
Ireland [ 81%
Luxembourg [ 80%
Czech Republic [ 80%
Belgium [ 79%
France [, 78%
Finland [ 78%
Estonia [ 76%
Austria [ 74%
Poland [ 72%
Slovenia [ 72%
Malta [ 72%
Hungary [ 70%
Croatia [EE T 69%
Slovak Republic [ 68%
Spain [ 67%
Lithuania [y 64

Greece [

Italy [P 54%
Cyprus [y 52%
Serbia [ 48%
Romania [ 45%
Russia [ 43%
Bulgaria [ 42%
North Macedonia [ 40%
SOURCE: EUROSTAT; Ukraine [0 40%
STATISTA; NATIONAL
E-COMMERCE ASSO- Albania [T 37%
CIATIONS; PARTNERS; Moldova [ 34%

UNITED NATIONS

B2C Greece [ 7%
E-COMMER Violdova 49%
GROWTH Russia I 41%
RATE BY Switzerland [T 37%
COUNTRY, North Macedonia _ 37%
2020 Sweden [T 36%
Hungary P 3%
Poland T 34%
Albania [T 33%
Croatia [T 32%
Romania [T 30%
Spain P 29%
Latvia [ 27%
Czech Republic P 26%
Cyprus T 25%
Portugal P 23%
Finland T 22%
Slovak Republic I 22%
Ukraine [0 229
Malta I 22%
Slovenia I 21%
Luxembourg [T 21%
Iceland I 20%
Lithuania [ 18%
Serbia I 12%
Bulgaria o
France - 9%
Belgium [0 7%
Ireland 9 7%
Austria [0 7%
Denmark [ 6%
italy [ 3%
Netherlands [ 3%
United Kingdom [ 2% .
Germany [ 2%
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E-GDP (EU-27)

The Gross Domestic Product (GDP) in €Billion and the
percentage of GDP comprised of e-commerce sales

W GDP ME-GDP

2020 S <2758

2021 (F) 1 3.99% €12,987

SOURCE: IMF; CMI ANALYSIS



PRODUCT CATEGORY
PURCHASING IN
EU-27 COUNTRIES
(LAST 3 MONTHS)

Katnyopiec Mpoiovtwv

Any physical goods | | 08%

Clothes (incl. sport clothing), shoes or accessories [ NN B3

Films or series as a streaming service or downloads [ R 1w
Furniture, home accessories or gardening products [ N ;29
Deliveries from restaurants, fast-food chains, catering services ||| N """ DDmmmmmmmmm—m—m,, g%
Printed books, magazines or newspapers [ EEEN T 27

Computers, tablets, mobile phones or accessories [ N 26%
Cosmetics, beauty or wellness products | N T 6%

Music asa streaming service or downloads [ N QbR R 0

Medicine or dietary supplements such asvitamins ||| | | DDl 3w

Sports goods (excl. sport clothing) | INEREEN T

Food or beverages from stores or from meal-kits providers ||| QB e
Consumer electronics or household appliances || NG 1T e
Otherphysicalgoods [ L e

Children toys or childcare tems S 17%

Games online or as downloads for smartphones, tablets, computers or consoles | I 17

SOURCE: EUROSTAT, 2020

Cleaning products or personal hygiene products [ N """ 16

E-books, online-magazines or online-newspapers ||| | e a4

Bicycles, mopeds, cars, or other vehicles or their spare parts [T 0%
Fims or series as DVDs, Blu-ray, etc. | 8%
Music as CDs, viny’s, etc. [N 7%



Xapaktnpiotika Etapeiwv (EU-27)



EpyaAeia Emkowwvioc BE TOUG KATOUVAAWTEC

14 14 [ o
EpyaAsia Emikowvwviog Social Media
erone [ o Facebook [ o
instagram [ 77w
e-mail [
vourube [ oo
Contact form [ e witeer [ 2
Linkedin [ 109
Instant messaging/VOIP - 1%
TikTok || 2%

Fax - 8% Snapchat I 1%

Tumblr 0%



Groceries, (alcoholic)
beverages & pet supplies

Fashion, shoes & accessories

General merchandise

Pharmacy, personal care & hygiene

Books, music, films & video games

Electronics & accessories

Sporting goods, toys & hobbies

Home & garden

Bicycles & (car) accessories

Apps

21%

34%

31%

28%

Xpnon Apps kot Reviews

43%

55%

65%

62%

72%

Reviews

I Product review system B Company review system

- I
Pharmacy, personal care & hygiene g 5 o, 74%

. e D 60%
Sporting goods, toys & hobbies - m

. o I—
EleCtronics & aCCessories gy - 1o o

) e L
Bicycles & (car) accessories B o

: ; . ]
Books, music, films & video games B 5% 62%

.. I
General merchandise I 4% o

Fashion, shoes & accessories I 2%

Groceries, (alcoholic) beverages & pet supplies 4% 35%

SOURCE: CENTRE FOR MARKET INSIGHTS
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Logistics & MapalaBEc

Xpnon MeBodwv mapalapng

Sporting goods, toys & hobbies

Books, music, films & video games

Pharmacy, personal care & hygiene

Electronics & accessories

General merchandise

Home & garden

Bicycles & (car) accessories

Fashion, shoes & accessories

Groceries, (alcoholic)
beverages & pet supplies

1 Pick-up point
M Collect in store/outlet

T 63%
I /3%

I —— 0%
I 7%

——58%
N 7%

I 55%
N 6%

A 71%
[ 5 1%

[ 40%
I ©3%

T 61%
I, 45%

[ 58%
I 37%

I 31%
I 4 4%

32%

Next day
delivery

Napexopeva slots

22%

Customers

can choose

the delivery
date/time

Weekend Same day






South Europe Overview

E-SHOPPERS

Percentage of internet users that bought goods
or services online

GDP AND E-GDP (EUR, BN)
The Gross Domestic Product (GDP) in €Billion and the

INTERNET USERS

Percentage of the population accessing the internet

2017 2018 2019 2020 2021 (F) percentage of GDP comprised of e-commerce sales 2017 2018 2019 2020 2021 (F)
B GDP ME-GDP
SOURCE: EUROSTAT SOURCE: EUROSTAT

2018 €3,184

2019 €3,223

2020 €3,268

2021 (F)I 435% €3,307

SOURCE: IMF; CMI ANALYSIS
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H ewkova tne )
sas TI11

2015 2016 2017 2018 2019 2020 2021 (F)

CNIIDrE- CHIDNACTAT

GDP AND E-GDP (EUR, BN)
The Gross Domestic Product (GDP) in €Billion and the
percentage of GDP comprised of e-commerce sales

82%
[ GDP ME-GDP
2015 [|206% I €184
2016 [ 2225 <184
2017 [ 2679 S €187
2018 [ s €191
2019 S8 €195 2015 2016 2017 2018 2019 2020 2021 (F)
2020 [GES%I €199 SOURCE: EUROSTAT
2021 (F) [l 7.09% €203

SOURCE: IMF







