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O1 KpioIhEG DECIOTNTEG YIA ETTITUXNUEVO ECAYWYIKO EUTTOPIO:
EKTTAIOEUTIKO TTpOYypaupa & €peuva 2EB

H evioxuon Tng €§aywyIKAg IKAVOTNTAG TWV EAANVIKWYV ETTIXEIPNOEWV CUVOEETAI TOOO HE TOV TTAPAYWYIKO
METOOXNMOTIONS, TNV TTAPAYWYH TEXVOAOYIKA TTPONYUEVWY, UWNARG TTPOOTIOEPEVNG O&iag KAl avVTaYWVIOTIKWVY
Biopnxavikwy TTPoIdVIWY, Kal TN CUPUETOXN TwV ETTIXEIPAOEWV O¢ dIEBVEIC aAuoideg agiag, 600 Kal e TNV UTTapEN
avBpWITTIVOU BUVAMIKOU ME TIG KATAAANAEG YVWOEIG Kal BEEIOTNTEG YIA VA TNV UTTOOTNPICOUV.

MNa tov 2EB, n avaBaduion Kai evouvapwon Tou avBpwTrivou dUVANIKOU ATTOTEAEI KEVTPIKI TTPOTEPAIOTNTA TTOU
gival dppnKTa cuvdEdEPEVN KAl E TNV EVIOXUON TNG EEWOTPEPEING TWV ETTIXEIPACEWY. TO EKTTAIDEUTIKO
mwpoypappa “Skills for Export Readiness”, mou dropyavwvel ue tnv EAAnvoauspikaviky Evwon, éxsl wg
OTOXO va UETABWOEI TIC KPIOIUES TAPAUETPOUS WS TTPOC TIC TTPAKTIKES KAl TISC OTPATNYIKES TOU e{aywyIKOU
guTTOpPIOU.

Ti givan TO eKTTAIBEUTIKO TTPOypappa “Skills for Export Readiness”

Eival éva oAokAnpwuévo eKTTAIBEUTIKO TTPOYPaUUa SIAPKEIaG 45 wpwyv, doUNUEVO € evvED BEUATIKEG EVOTNTEG UE
OTOXO VA TTPOCPEPEI OE OTEAEXN ETTIXEIPHOEWY - JEAWYV Tou ZEB TIg yvwaoeIg Kal BEEIOTNTEG TTOU €ival aTTapaiTnTESG
yla TNV evioxuon TG eEWOTPEPEIAG TOUG. To TTpoypapua TrepIAauBaver:

> AISaKTEQ UAN UTTAOUTIOUEVN ME MEAETEG KAl TTapadeiyuaTa atrd Tn d1EBvr ayopd, TTPOCAPHOTHEVN OTIG
VEEC GUVONKEG TTOU £X0UV dIapop@wBei Adyw TnG TTavonuiag

> T[lapouciaon case studies atrd Eutreipa oTEAEXN ETTIXEIPNOEWV-UEAWY Tou ZEB

> AVATITUEN aTTOd TOUG OUMPMETEXOVTEG £VOG 2xediou EEaywyikng ZTpaTtnyikng (Export Strategy Plan) uiag
UTTNPECIAG I EVOG TTPOIOVTOG TNG ETTIXEIPNONG TOUG.

O ZEB mpaypatotroinoe épeuva o€ deiyua 69 peyaAwyY £CaywyIKWV ETTIXEIPNOCEWY, TTPOKEINEVOU VA EVTOTTIOEI TIG
YVWOEIG Kal OEI0TNTES TTOU €ival ATTAPAITATEG YIa TNV EKTEAECN TWV KABNKOVTWY O€ £€1 GUVOETEG KAI ATTAITNTIKES
eCaywyIKES AciToupyieg Twy emIxEIpACEwWY. Ta KUpIOTEPA aTTOTEAEOUATA TNG £pEuvag gival Ta akdAouba:

1. Avamrtuén Tng e§aywyikng dpaocTnpidTnTag TWV emiXEIpRoewyv: Ol TTIXEIPNOEIG AEIOAOYOUV TTIO ONUAVTIKEG
TIG YVWOEIG Kal TIG O0€€16TNTEG TTOU OXETICOVTAI PE TNV TTPAYUATOTTOINCN £pEUVWV ayopds (Perform market
research, 82,6%), onAadr Tn cuAloyr kal eTTeEEpyaaia OEOOUEVWY OXETIKG PE TNV ayopd OTOX0, Kal TNV
EQAPUOYN TNG OTPATNYIKNAG avATITUENG Twy £€aywywv TnG eixeipnong (Apply export strategies, 72,5%), TTou
Ba emITpEWEl OTa OTEAEXN £EQAYWYWV VO ETTIAEEOUV QYOPEC GUHPWVA HE TIG OUVATOTNTES TNG ETTIXEIPNONAG TOUG KAl
TO OUYKPITIKO TTAEOVEKTNUA TwV TTPOIGVTWY Toug. ETTiong onuavTikég, eival ol 6e€16TNTEG TTOU OXETICOVTAI PE TNV
avaAuon Twv XapaKTNPIOTIKWYV TNG ayopds OTOXOU OXETIKA PE TIG KATAVOAWTIKEG OUVNOEIEG, TNV TTONITIKN
KatdoTaon kal Tov aviaywviopo (Analyse external factors of companies, 55,1%).

2. EmAoyn Tou KatdAAnAou TpoTTOoU £10600U O€ véeg ayopég: O1 yvwaoelg Kal o1 OEIOTNTEG TTOU agloAoyouvTal
WG ONUAVTIKOTEPEG YIA TNV ETTIAOYA TOU KATAAANAOU TPOTTOU £100D0U HIOG ETTIXEIPNONG OTNV ayopd oTOXO
OXeTiCovTal YE TNV TTPaypaTOTTOINON €pEUVWV ayopds (Perform market research, 78,3%) kai Tov oxed1aouo
OTPOTNYIKWY €£10000U 0¢€ véeg ayopés (Plan market entry strategies, 71,0%). A@opouv dnAadr], oTnv avaAuon
0€ OpPoUG KOOTOUG - 0OPEAOUG OAWYV TWV EVOANOKTIKWV TPOTTWYV EI00O0U O€ VEEG AYOPEG, OTTWG Eival N TTWANCN
MEOW QVTITTPOOWTTWY, CUPTTPAEewy, Buyatpikwy A franchising. ETriong, yia Tn ouykekpipévn eEaywyikn
AgiIToupyia agloAoyrnBnKe wg ONUAVTIKA N yvwon TEXVIKWY TTWAoEwV Kal udpkeTivyk (Sales and marketing,
60,9%).


https://www.sev.org.gr/ekdiloseis/ekdiloseis-melon-sev-kai-allon-foreon/ekpaideftiko-programma-gia-stelechi-epicheiriseon-melon-tou-sev-me-thema-skills-for-export-readiness-12-5-2021-14-7-2021/
https://www.sev.org.gr/Uploads/Documents/53780/5-5-21-ExportReadinessProgram.pdf
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3. Zuppbépewon pe To pUBMIOTIKS TTACiCIO TTOU BIETTEl TIG B1EOVEIG EPTTOPIKEG CUVAAAQYEG KOl ThV
KUKAO@QOPIia TWV TTPOIOVTWYV OTIG XWPEG TToU e§dyovTal: O1 eTTIXEIPAOEIG agloAoyouv IDIaITEPA CNUAVTIKA TN
yvwaon Tou BsopikoU TTAaiciou TTou SIETTEI TIG DIEBVEIG eTTOPIKEG cuvaAAayéG (International commercial
transactions rules, 76,8%) kal Twv TeAwvelakwy dladikaoiwy (Ensure customs compliance, 65,2%), kabwg n
MN TAPNOT) TOUG UTTOPEI VA ETTIPEPEI ETTIBOAN KUPWOEWYV OTNV £TTIXEIPNON, dlatdpagn TNG £podIacTIKAG aAuCidag
KAl aUENON TOU KOOTOUG VIO TIG ETTIXEIPHOEIG. ZNUAVTIKEG, €ival KAl Ol YVWOEIG OXETIKA pE TNV €KdOON TWV
ATTOPAITNTWY JIKAIOAOYNTIKWY YIa TNV TTpayuatotroinon Twyv eEaywywyv (Creation of export commercial
documentation, 59,4%) ka1 T d1EBVA peTaPoPA TWV TTPOIdVTWY (Preparation of documentation for
international shipping, 55,1%).

4. EmiAoyn Tou KardAAnAou BIKTU0U TTWARCEWV OTIG XWpPEG TTou e§dyovTtal: O1 apx£EG Kal TEXVIKEG
TTPOWONONG TTPOIGVTWY Kal EAEYXOU TwV TTWANCEWY BewpoUvTal atro TIG ETTIXEIPACEIS IBIAITEPA ONUAVTIKES YIA
TNV avAaTTTUEN Tou KATAAANAOU SIKTUOU TTWAACEWY C€ IO ayopd TOU £EWTEPIKOU HE KUPIEG, TIG OEEIOTNTES TTOU
aTtraIrolvTal yIa TRV avaTTTugn emmayyeApaTikou diktuou (Develop professional network, 75,4%), dnAadr Tnv
eUpeoN TWV KATAAANAWY CUVEPYATWYV OTIG XWPEG TTOU EEAYETAI TO TTPOIOV KAl TIG YVWOEIG TTWAACEWY Kal
MApKeTIVYK (Sales and marketing, 73,9%).

5. EmAoyn Tou KatdAAnAou SIKTUOU aTTOGTOARG Kol SIAVOMNG TWV TTPOIOVTWY OTIG XWPES TTOU £§AyovTal:
Ma v etmAoyr Tou KaTaAANAou SIKTUOU SIavouAg TwV TTPOIGVTWY gival IBINITEPA ONPAVTIKEG YVWOEIG KAl
0€€I0TNTEG TTOU aopouv aTn dloiknan Twv diadikaoiwy diavoung (Analyse distribution management
procedures, 71%), ye oTOXO TNV EAAXIOTOTTOINCON TOU KOOTOUG KAl TN PEYIOTOTIOINON TNG IKAVOTToinong Tou
TEANATN. Z€ PIKPOTEPO BABPO BEwPOUVTAI ONUAVTIKEG 01 BEEIOTNTES TTPOYPAUMATIONOU Twv peTagopwy (Plan
transport operations, 56,5%), dnAadr o TTPOYPAPUATICHOS KAl O CUVTOVIOHOG SIAQOPETIKWY TUNUATWY,
TTPOKEINEVOU VA ETTITEUXOEI N ATTOCTOAN TWV TTPOIOVTWV HE TIG KAAUTEPES OUVONRKES KABWG Kai n ouyKpion
OIAPOPETIKWYV TTPOCPOPWYV PETAPOPAGS TWV TTPOIOVTWY OTO EEWTEPIKO. ETTioNng, £éva oTéAexog e¢aywywyv Ba TTPETTEl
Va YVWwPICel TIC apXEG Kal TIG EBOOOUG METAPOPAGS TWV TTPOIOVTWY HECW EVAAAQKTIKWV 00WV Kal HECWV KaBWG
Kal Ta oXeTIK& oQEAN kal k6oTn Toug (Transportation, 53,6%).

6. EQapupoyn oTpartnyikAg Tpowlnong Twy mTPoiovIwy oTIG XWPES TTou e§dyovTal: OI onuavTIKOTEPES
YVWOEIG Kal OEI0TNTES YIO TNV TTPOWBNON TwV TTPOIGVTWY OTIG XWPES EAYWYS TOUS aPopoUV OTIG YVWOEIG
Baoikwv apxwv TTwAACEWV Kal JAPKETIVYK (Sales and marketing, 82,6%) Kai TTpaydaTOTTOINONG EPEUVWIV
ayopdg (Perform market research, 75,4%). EIOIkOTEPQ, 01 YVWOEIS apXwV TTWAACEWY KAl JAPKETIVYK A@OopouUv,
KUpiwg, oTIC uEBOBdOUG TTPOROANG, TTPOWBNCNG KAl TTWANCONG TTPOIOVTWY KAl UTTNPECIWY, KaBWG £TTioNG Kal OTIG
TEXVIKEG KOl TO GUOTAMATA EAEyXOU TwV TTwAAcEwv. Ooov agopd oTIG BATIKEG YVWOEIG Kal OeEIOTNTES YIa TNV
TTIPAYMATOTTOINGN EPEUVWIV aYOPdAG, auTEG aPOopPOoUV 0T CUAAOYR Kal agloTroinan dedouévwy yia TNV EKTTOVNON
MEAETWYV avATITUENG KOl OKOTTIMOTNTAG TWV £€AYWYWYV OE GUYKEKPIMEVES ayopég. OI TTIXEIPNOEIS agloAoyouv
ETTIONG WG ONUAVTIKEG, TIC YVWOEIG Kal TIG OeEIOTNTEG AvVAAUCNG TNG KATAVAAWTIKAG CUUTTEPIPOPAGS KAl TWV TACEWV
NG ayopdgs (Analyse customer buying trends, 50,7%).

Emiong, o1 emixeiprioeig aloAdynoav pia ogipd GAAWVY YVWOEWV Kal OEEIOTATWY. ZUYKEKPIYEVA:

o 'Eva otéAexog e€aywywyv Ba TpéTTel va dIabETel OEEIOTNTEG OTN XPrioN TTANPOPOPIAKWY CUCTAUATWY Kal
10iwg oTn xprion Customer Relationship Management - CRM (65,2%).

o Ta oTeAéxn eCaywywyv AapBdavouv atToQAcElS yia Yia o€Ipd OUVOETWY EEQYWYIKWV AEITOUPYIWV Kal
QVTIMETWTTICOUV EKTAKTA YEYOVOTA, TA OTTOIA £TTNEEACOUV dUVNTIKA TNV IKAVOTNTA MIOG ETTIXEIPNONG va
QVTATTOKPIBE OTOUG OPOUG TWV CUPPWVIWY TTOU €xel ouvayel. ‘ETaol, n KPITIKA oKEWN Kal n IKavoTnTa
Ayng amopdocewv (Judgement and Decision-Making, 52,2%), dnAadr n emAoyA TNG KATAAANAGTEPNG
atréQaonG PETAEU EVAAANOKTIKWY OTh BAon piag avaAuong KOOTOUG - 0QEAOUG, Eival IBIaITEPa oNUAVTIKA
yla éva OTEAEXOG ECAYWYWV.
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e E&ioou onuavtikég givail o1 8e€10TnTEG diaTTpaypdaTeuong (Negotiations, 52,2%).

TEANOG, N IKAVOTATA KATAVONONG avOpWTTWY aTTd SIOPOPETIKEG XWPES Kal OIAPOPETIKOUG TTOAITIONOUG

XWPIG TTPOKATAAAWEIG, CUVIOTA PIa ONPAVTIKI BECIOTNTA YIa T OTEAEXN £§AYWYWY, KOBWG Kal
TPOUTTIO0eoN yia TN cUvaywn BIWOIUHWY CUPQWVIWY UE oUvEPYATEG Tou EwTepikoU (Build rapport with
people from different cultural backgrounds, 47,8%).

AvamTuin sfaywyikng SpaoTnpoTnTag

Eicobog o

TUppOpewon HE TO puBmomnKd

NG EMIXEIPNONS

Perform market research (B2,6%)

stomers in order to facilitate
ment and feasibility studies.
dentify market trends.

Apply export strategies (72,5%)
Follow and implement strategies according to
the size of the company and possible
advantages towards the intemational market
Set goals to export products or commodities to
tihe market, in order to minimize risks for
potential buyers

Analyse external factors of companies
(55,1%)

Perform research and analysis of the external
factor pertaining to companies such as
consumers, position in the market, competitors,
and political situation

AixTUo TwMAjoEwy

VEEC OYOPEC

Perform market research (78, 35&}
Gather, assess and represent data about ¢
market and cus!
strategic deve
dentify market trends

Plan market entry strategies (71, ﬂ%}
The ways to enter a new "n.rke and th

a5, fr:-.r'c'is mg
collaborating joint ventures opening ..,f
fully-owned subsidiaries and flagships

Sales and Marketing (60,9%)
Knowledge of principles and methods for
showing. promoting, and selling products or
services -marketing strategy and tactics

product demonstration, sales techniques, and

sales control systems

AiKTUDO OTMOOTOARC Ko GiIavoURg T

wAQITI0

Internaticnal commercial transactions rules

(T6,8%)
Predefined commercial terms used in
international commercial transactions which

stipulate clear tasks, costs and risks associated

with the delivery of goods and semnvices

Ensure customs compliance (65,2%)
mplement and monitor compliance with import
order to avoid
5. supply chain interruption
ased overall costs

Creation of export commercial
documentation (59,4%)
Organise the completion of official documents
such as letters of credit, shipping orders, and
certificates of origin

Preparation of documentation fior
international shipping (55,1%)

Understand how to prepare and process official

documents for international shipping

Mpowdnon mpoiovTww

O EEVEC Oy OpEC

Develop professional network (75,4%)
Reach out to and mest up with people in a
professiona
use

text. Find common ground and
| bensfit. Keep

track of the people in your personal
professional network and stay up to date on
their activities

TMPOIOVTWY TF EEVEC OVOPEC

Analyse distribution management
procedures (71,0%)
Develop and review distribution procedures. im
order to minimise expenditures and maximise
customer satisfaction

OE EEVEC

Sales and Marketing (82,6%)
Knowledge of principles and methods fo
showing, promoting, and selling products or
services -marketing strategy and tactics,

product demonstration, sales techniques. and

sales control systems

Plan transport operations. [56,5%)

Plan mobility and transport for different
departments, in order to obtain the best
paossible movement of goods. Megotiate the
best possible delivery rates; compare different
bids and select the most reliable and cost-
effective bid

Perform market research (75,4%)
Gather, assess and represent data about target
market and customers in order to facilitate
strategic development and feasibility studies.
dentify market trends.

Sales and marketing (73,9%)
Knowledge of principles and methods for
showing, promoting, and selling products or
services -marketing strategy and tactics,
product demeonstration, sales techniques, and

sales control systems Analyse consumer buying trends [50,7%)
Analyze buying habits or currently prevalent
cusiomer behaviour

Transportation (53,6%)
Knowledge of principles and methods for
mowing people or goods by air. rail, sea, or
road, including the relative costs and benefits

NAnpogopiaKda

Fevikég BeDIGTNTEG
CUOTIjpaTa

KOl IKaVOTITEG

Customer relationship management (65,2%) Judgment and Decision Making (52,2%)

Considering the relative costs and benefits of potential actions to choose the
most appropriate one

Negofiations (52,2%)
Bring others together and try to reconcile differences

Build rapport with people from different cultural backgrounds (47 ,8%)

Understand and create a link with people from different cultures, couniries
and ideologies without judgements or preconceptions

Al. O1 ONPAVTIKOTEPEG YVWOEIG Kal SEEIOTNTEG yIA TNV EVioXUOoN TWV £§aywywV (SNUOPIAECTEPES OTTAVTAOEIG, EVTOG
TapevhEéoewV avaypd@ovTal Ta TTOCOOTA TWV ATTAVTOEWV)

[nyn: 'Epeuva ZEB pe Tn xprion nAekTpovikou epwTnuatoAoyiou og 69 peyaAeg, eEaywyYIKEG KAl KUPIWG BIOPNXAVIKEG ETTIXEIPATEIG TTOU
Trapdyouv B2B kai B2C trpoidvTa kai utnpeaieg. O emmixeiprioeig KANBnkav va €mAEyouv HETAEU OUYKEKPIPMEVWV YVWOEWV Kal

Oe€loTATWY, 01 OTTOIEG TTPOEpyovTal atrd Tnv EupwTrdik Tagivopunon Aesgiotitwy, IkavotATwy Kai ETrayyeAudrwy (ESCO) kai To Kévtpo
O*NET twv Hvwpévwy MoAiITeiwv.

To mapov cuvtaxdnke ammoé Tov Topéa AtracxoAnong kai Ayopdg Epyaciag Tou ZEB
AiguBuvTig: XprioTog A. lwdavvou
Senior Advisor: Nikog NapaAdkng
Policy Analyst: Kupidkog ®iAivng

Mo meploooTEPES TTANPOPOPIEG OXETIKA e TO TTPOypappa “Skills for Exports”:
kfilinis@sev.org.ar | T: 211 5006 184
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OikovopIka peyédn peAwv ZEB
ENEPIHTIKO IAIA KEGANAIA

€31 1 buo. €55 bua.
63 % cuvirou* 45% swérou
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EIZ®OPEL €1 3 Sac.
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g% auvohoyiick
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* 19.910 dnuoaicupévol Iooloyiopoi xpriong 2018 trou mepiAapBavovtal otn Bdon Tng ICAP

0UVOAO KEPOWV KEPOOPOPWV ETTIXEIPOEWV

** % eT1i TOU GUVOAOU TOKTIKWV ATTOBOXWV (XWPIG bonus Kal UTTEPWPIEG)/A0PANIOTIKWV EI0POPWYV acPaliopévwy aTov EGKA

** % €TTi TOU OUVOAOU £00BWV aTTO PAPO EI00SPUATOG VOUIKWY TTPOCWTTWY

Opapa

OpapaTiféuacTe TNV EAAGOQ WG TN XWpPa, TToU KABE
TTOAITNG TOU KOO oU Ba B¢Ael Kal Ba uTTopEi va
EMOKEPOEI, va {Rael Kal va eTTEVOUTEI.
OpapaTifOuaacTe Jia avoixTr, KOIVWVIKA uTtrelBuvn Kal
OIKOVOUIKG QIAEAEUOEPN XWpPa-PEAOG TNG EupwTTaiKAG
‘Evwaong, Tou TpoTdoael TNV I0XUPH AVATITUEN wg
TTAPAYOVTA KOIVWVIKAS OUVOXNAG. @&éAoupe pia EANGSa
OUVANIKG KEVTPO TNG EUPWTTAIKAG TTEPIPEPEIAG, UE
OTEPEOUG BECUOUG, EAKUOTIKO KOIVWVIKO KAl OIKOVOUIKO
TEPIBAANOV, TTOU TTPOAdyEl TIG EEAYWYEG, TNV KAIVOTOUO
ETTIXEIPNMATIKOTNTA, TNV TTOPAYWYHA KAl TIG TTOIOTIKEG
UTTNPECIEG, TN BIWoIPn avdaTtugn, Tn yvwaon,
ouvoxT, TIG I0EG EUKAIPIEG KAI TO KPATOG dIKaiou.

z,} SEB Do

Juyxpoves Enixelpnoeis, Luyxpovn EAAd6a

=evoodwvtog 5, 105 57 ABryva

T: 211 5006 000
F: 210 3222 929
E: info@sev.org.gr
WWW.Sev.org.gr

ZEB 0Uv3£0HO0G EMYEIPHOEWV

ATTOoO0TOAR

Hyeoia & Nvwon

O ZEB diadpaparTiel nyeTikd poAo oTov
peTaoxnuaTiond TnG EANGSAG o€ pia TTapaywyikn,
€EWOATPEPN KAl AVTAYWVIOTIKI OIKOVOMIa, wg
aveEapTNTOG KAl UTTEUBUVOG EKTTPOCWTTOG TNG
IOIWTIKNAG OIKOVOUIaG.

Koivwvikég ETaipog

O ZEB, wg KoIVWwVIKOG €TaiPOG TTOU TTIOTEUEI OTN
Aermroupyia Twv Beopwy, TTpowBei aTa apuddia dpyava
Tng MNoAiteiag kai Tng E.E. Tig améweig kai B¢oeig Tng
ETTIXEIPNMATIKAG KOIVOTNTAG.

loxupog EkrpocwiTog

O ZEB diapoppwvel Béoeig, avaAUuoelg Kal TIPOTACEIG
TTIOAITIKAG YIO TNV OIKOvouia, Tn Biopnxavia, Tnv
KaIvoTouia, TNV amacyxoAnaon, Tnv TTaidgia Kal Tig
EPYOOIOKEG OEEIOTNTEG, TOV KOIVWVIKO OIGAOYO, TN
Biwoiun avaTTuén, TNV TAIPIKN UTTEUBUVOTNTA.
®Popiag AIKTUWONG

O ZEB diktuwvel Ta yéAn Tou peTagu Toug & e Ta
KEVTPQ aTTOPACEWV (eyxwpla kai d1EBvr), JE OTOXO TN
dnuIoupyia TTPOCTIBEPEVNG OEiag.

SEV Hellenic Federation
of Enterprises

AKOAOYOHZTE MAZ
2TA MEZA KOINQNIKHZ
AIKTYQZHZ

168, Avenue de Cortenbergh
B-1000 Bruxelles
T: +32 (0) 2 662 26 85

E: kdiamantouros@sev.org.gr
You
Tube


https://www.linkedin.com/company/sev-hellenic-federation-of-enteprises/
https://twitter.com/SEV_Fed
https://www.youtube.com/channel/UCAYjK0gqOe_WVHYRBagCfMQ
https://www.facebook.com/SEVfacts/

