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MEO©OAOAOTIIA

[la TNV €TTITEUEN TOU €PEUVNTIKOU OTOXOU dIEEAXON

TTOOOTIKI) £pEUVA OTO EUPU KOIVO uE TNV HEBODOO

TWV TNAEPWVIKWV CUVEVTEUEEWVY O€E TUXaio OEiyua
KaToikwv ABnRvag kal Ocooalovikns ( n=608)



EIKONA/ ITPO®IA - 'NQ2H 2EB

«lloioug arrd Toug TTAPAKATW CUVOECUOUCS YVWPICETE, »
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9

Reputation Management

Mpayuarotroin@nkav 851 EyKUpeg TNAEPWVIKEG ETTAPES
Kal Bpédnkav 608 dropa TTOoU Va yvwpi{ouv Tov ZUVOEOHO.
Etropévwg 71% o€ Tuxaio deiypa Koivou yvwpi{ouv Tov
2EB.

Bdon: ZUvoAo KATAAANAWYV ETTAPWYV TTOU EYIVC

B Nvwpilw Tov 2EB B Agv yvwpilw Tov ZEB




TRADELINK EIKONA/ NMPO®IA
% «Kara mooo ouupwveite 011 0 2EB gival évag¢ ouvOeouog. . .:»

Bdon: ZuvoAo epwtwpevwy (N=608) m
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Reputation Management

...HE O£0E€IC Nou Oa npéEnel
va AapBavel goBapa
unoyn n NoAITeia

... HE TEKHNPIWHEVEG

O£0€IG KAl anOWYEIG

...KATaSIWHEVOG OTNV
eAANVIKNA KoIvovia

...HE ooBapn dioiknon

B Suupwve arnodura / MaMov (3+4)
B AroAura/ MaAAov diapwvew (1+2)
0O 4=/4A

O




EIKONA/ NMPO®IA - TAYTIZH TOY ZEB ME KOMMATA

ii - «Me 1T0I0U KOUUATOS TNV OIKOVOUIKO-KOIVWVIKI TTOAITIKN TaIpIAEl
‘@:-r TTEPIOTOTEPO 1 TTOAITIKN TOU 2EB;»

Bdon: ZuvoAo epwtwpevwy (N=608)

Reputation Management
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POAOZ ZEB

@:-r «TI MOTEVETE OTI EKTTPOOWTTEI 0 SEB;»
Reputation Management Bdon: ZUvoAo epwtwpevwy (N=60
Tig peydAeg
_ ETTIXEIPNOEIG
’ A=/AA VEVIKG
Tnv Biounxavia 6% 14%

KOl TOV I1I01WTIKO
TOMEQ YEVIKA
26%

Tig pIKpOpEDCAiES

EMIXEIPNOEIG Tig peydAeg
4% Blopnxavikég
EMIXEIPAOEIG

50%
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Reputation Management

MEO©OAOAOTIIA

[1a TNV ETTITEUEN TOU EPEUVNTIKOU OTOXOU
O1ECXON TTOCOTIKA £pEuva OTA MEAN UE
OUNTTANPWON dOUNMEVOU EpWTNUATOAOYIOU
(n=100)



YNOZTHPI=ZH KAI EKMPOZQMHZH MEAQN

% «lari eiote péAog Tou ZEB; Mola gival Ta kupidTepa Kivntpa; (ANOIXTH EPQTHZH)»

=

Reputation Management Fia evnpépuon 35
MpowBnaon/ EKTT pocwtTnon Twv 3 2

OUNPEPOVTWV TNG EAA. Biounxaviag

ZUAAOYIKS Spyavol GUVBIKOAIGHOS 24

MpooTaoia & EKTT POCWITNON TOU
ETTIXEIPEIV

MpooTacia cupPepOVTWY

Ex 1T poowiTnon Bspdtwyv aToug
appodIoug Popeig

Zuvepyaaia/ avtaAAayr atr dYewv Ue
GAAQ pEAN

AVTIHETWTTION TT PORANUATWY

MapepPamiopdg T Pog 6@eAOG TNG
Blopnxaviog

Evioxuon Tou BeopikoU Tou poAou

Emmippon

ZUAAoyIKEG ZupBdoElg

MNa Kupog

0 20 40




YNOZTHPI=ZH KAI EKMPOZQMHZH MEAQN

@E ;i_; «2€ OXE0N ME auTd TTOU TTPOCYEPEl 0 2EB, 01 ouvdpouég TTPOG Tov 2UVOECHO
— | gival..»

Reputation Management

9%

31%

60%

B QuoloAoyikég B YmepBoAIKEG O A=/AA




YNOZTHPI=H KAI EKINNMPOZQINMHZH MEAQN

: «lMa 1014 aTTé TA TTAPAKATW BEUATa TTOMITIKNG Ba 0ag EVOIEPEPE TTEPICTOTEPO VA
Q TTAPETE TTANPOPOPNON, YVWHODOOTNON KAl UTTOOTAPIEN aTTd ToV 2EB;»

® opoloyia 79
Reputation Management

Epyaoiokd 75

ZUVBAKEG AVTay W VIOHOU 63
TEXVOAOYIG ..................................................... 4 1 ......................................................
Naideia kai EayyeApariki Kardaprion
MepiBaAAov 39
Kpatikég Mpoundeieg 33
Eicaywyég-ESaywyég 30
Evepvsm .................................. 2 5 .........................................................................
Tipég-KooToAdynon 17

AyOpOaVvOMIKA 17

MoTwWTIKA 14

0/0 | | | | |

0 20 40 60 80 1




2XEZEIZ ME KOINQNIKOYZ ETAIPOYZ - ®OPEI:

4%

r I 4 ’ o
«Oewpeite 611 0 ZEB atmévavrl...» 6%

L,

37%

leputation Management

oTNV TTOAITEIA...

53%

B Mpétrel va gival TTEPIocOTEPO SIAAAAKTIKOG

B MpéTrel va gival TTEPICCOTEPO AVUTTOXWPNTOG
[0 AKOAouBEgi TNV owoTA TTOAITIKNA

O A=/AA

6% 14%

2TOUG KOIVWVIKOUG

ETAIPOUC... 17%




EIKONA NMPO®IA AIOIKHZHZ

Fr—\L «AIOAEGTE TTOIQ ATTO TIG TTAPAKATW PPACEIG TAIPIACEI KAAUTEPA OTNV ATTOWN
@ oag yia Tnv onuepivr dloiknon Tou 2EB»

Reputation Management

4% 2% 4%

36% 54%

B EKTTpoowIrei Kal UTTOOTNPIEI ATTOTEAECHATIKA T EAN TOU
B Kdvel TpooTrdfeieg Xwpig TTPAKTIKA o EAN

O Oa HTTopoUoE va KAVEI TTOAU TTEPICOTEPX

O AoxoAcital ue TIg dNUOOIEG OXEDEIG

B A=/AA
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AOMH & AEITOYPI'IA

«lMoTeveTe 0TI 0 2EB 1rpéTtrel va €1TeKTOOE, dEXOPEVOC WG HEAN Kal GAAOU

€idOUG ETTIXEIPNOEIG; »

H NAI
| OXI
OA=/AA

ZYNOAO OZQN AIMNANTHZAN NA/

% | (N=36%)
OAeG TIG ETTIXEIPAOEIG 23
ETmixeIpAoeIg TTapoxng Ut peciwy 20
Eutropikég 14
ToupIOoTIKEG 8
KaTtaoKeuaaoTIKEG 6
MeTa@opIKEG 6
Ala@NUIOTIKEG 3
Ouihoug 3
Mn KPaTIKEG ETTIXEIPNOEIG 3
ETTixeipio€I aTTOKAEIOTIKAG OIAVONNG 3
A=/AA 39
Kapia 3

«Kail av vai o€ 11 €idoug
ETTIXEIPNOEIG; »

*EvOeIKTIKG arroTeAéouara
Abyw xaunAng Baong



ZUHMNEPAOCHATIKA...

+

O ZEB a€joloyeiTal oav evac popeac:

" Mg kupoc a&loniaTia kal Enippor)

" Mg 1oxupn kal duvayikn napouaia

" Me KOUPATIKN OUDETEPOTNTA

" Tou npoaonileTal TO CUUPEPOV TWV HEAWV
" Mou kavel ENoIKOOOPNTIKEC NAPEPPBACEIC

" Mou evdiaPepeTal yia TNV avanTuén TnS OIKOVOMIAG Kal TNG KOIVWVi

m
i



Z10YX0I TOoU ZEB YIa TO AuECO HEAAOV

" Na €EaAcipel TNV NpokaTaAnyn TnS Kovwviag evavtl TNG Epyodoaic
" Na avanTU&el eva ouyxpovo dUVANIKO NPOoPiA

" Na avanTU&el eEwoTpePpEla

" Na npoaonilel kaAUTepa Ta EAANVIKG oupgpepovTa oTnv Eupwnn

" Na au&noel To KOIVWVIKO TOU EPYO

" Na eknpoownnoel TO GUVOAO TWV EAANVIKWV EMNIXEIPNOEWV

m
i



‘OAo1 oXeDOV o1 kKAadol Twv EAANVIK®V ENIXEIPACEWV ...

= IxBuoTpopeia
" Opuxeia kal AaTopeia

= Bjopnxavia TPO®IiPwV & NoTQV

=" K\woTtoUgpavToupyia

" Bupoodewia

" Biounxavia xapTou

" Ekdooelg - EKTUNwaEIC
" [leTpelalosidn

" Xnuikn Biopnxavia

" Biounxavia nAaoTIKWV
" Biounxavia PeTaAAou

... EKNpoownouvTal oTtov ZEB

Biopnxavia MnxavnuaTtwyv
Biopnxavia HAEKTpIKWV ZUOKEUWV
MeTa@opEC

Evepyeia

KaTaokeueg

MANpOPOpIKN

TnAenIKoIVWVIEC
XpnuaTtonioTwTikoi Opyavicuoi
AopaNIOTIKEC ETAIPEIEC

Alapopec unnpeaiec (Alapnuion -
>UpBouAol Enixeiprioewy - Aopaeia)

dappakeuTika - KaAAuvTIKG

m
i
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